
 

 

Course 

Number  

Course Description Course Name 

202750 This course aims to provide students with advanced topics on 
managing computer-based manufacturing processes, developing new 
products and services, and explaining the concept of operations and 
supply chain management and their importance. 

(Master’s course) 
Operations and supply 
chain management 

222202 This course aims to enable the student to make optimal use of 
management information systems in order to create competitive 
organizations and to manage institutions of a global character and in 
order to provide the best service and product to customers. 

(Master’s course) Advanced 
management information 
systems 

222202 Scientific research methods and scientific research ethics, the general 
framework for scientific research and its quantitative and qualitative 
methodologies, feeling the problem and formulating hypotheses, 
collecting data, designing, coding and analyzing questionnaires 
statistically, building standard models such as measurement and 
testing hypotheses, conclusions and writing a report. 

(Master’s course) Scientific 
Research Methodology 

227202 The objective of this course is to give the student financial information 
in several fields, such as the concept of financial management, 
advanced financial analysis, capital markets, measurement of return 
and risk, valuation of stock and bond prices, financial structure, capital 
structure, capital budgets and profit distribution policies, and special 
topics financial management. 

(Master’s course) 
ADVANCED FINANCIAL 
MANAGEMENT 

222272 This course aims to provide the student with academic, theoretical 
and intellectual knowledge and experiences on modern and varied 
topics about international marketing management and e-commerce 
from buying and selling through its various stages of development, 
which was reflected in economic institutions through international 
marketing practices, in order for the student to deal efficiently and 
effectively with reality and renewable requirements. 

(Master’s course) 
International Marketing 
Management 

227202  (Master’s course) 
Investment management 
and advanced financial 
markets 

222222 The course enables the student to raise his level of knowledge in the 
field of international human resources management, teach him how to 
develop international human resources, detail the tasks and functions 
of international manpower management, labor relations and laws 
governing the management of manpower in public and private 
institutions and highlight the importance of international manpower 
from an international strategic perspective. 

(Master’s course) 
International human 
resource 
management 

220222 The course aims to delve into the knowledge of the integrative trend in 
the application of international administrative strategies, the process 
of international strategic planning, types of international management 
strategies, implementation and evaluation of international 
management strategies and highlight the main conceptual perceptions 
in international strategic management, and the work environment of 
international internal and external organizations. 

(Master’s course) 
International Business 
Strategies 

222202  International business 



 

 

 
 

ethics    
227202 This course deals with more than one of the advanced business 

administration axes, including the following: culture, business ethics, 
social responsibility, total quality management, 6 sigma, benchmark, 
leadership, and governance. 

(Master’s course) 
Contemporary Issues in 
International Business 
Management 

222222 This course aims to examine the possible ways to develop business 
organizations, taking into consideration the association of these 
organizations with the institutions of the society in which they operate 
and other relevant dimensions, including globalization. The course 
also sheds light on business systems and patterns of major global 
cultures for their influential role in the transformation process. The 
course covers topics such as: Learning Management, Knowledge 
Creation and Creativity Management, Employee Empowerment 
Management, Cultural Transformation Management, and the Relation 
of Business Organizations to Sustainable Development. The course 
builds on global experiences that have achieved success in managing 
transformation and creativity at the level of business organizations. 

(Master’s course) Change 
management 

222222 Organization change is an important component of society and the 
individual is considered the most important component of it and the 
study of organizational behavior that is concerned with the behavior of 
individuals and the behavior of groups within the design of the 
organization and what results from the presence of individuals within 
the organization as a social organization is considered one of the 
important factors for dealing with the individual and directing his 
behavior in increasing the effectiveness of the organization, which 
shows the importance of The topic and its necessity. 

(Master’s course) 
Organizational behavior 

 

227272 This course deals with the concept of risks and crises, their types, 
classification, and methods of dealing with them. 

(Master’s course) Risk and 
crisis management 

 
222222 This course focuses on the main and advanced topics in Management 

Accounting with its modern strategic trends, and it's also identifying 
breakeven analysis and cost classification topics. Moreover, discus 
exploiting financial statements and suitable costs to help 
management, as well as, introducing several issues related to: 
preparing planning, capital and decentralize budgets, responsibility 
accounting, methods of pricing products, time, cost and quality 
management. This is in addition to traditional and modern cost 
allocation methods and their impact on the departmental profitability 
analysis, the Balanced Scorecard and the concepts of value 
engineering and price transfer and reporting on them from the point of 
view of the management accountant. 

(Master’s course) 
ADVANCED MANAGERIAL 
ACCOUNTING 

222202 The course deals with the study of the following issues: introducing 
international organizations, their origin and development, the legal 
personality of the international organization, and the implications of its 
recognition, and the study of the most important international 
organizations. 

(Master’s course) 
international organizations 


