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אאאא،אאאאא
א אאאאאאא 

 ،אF     1995    E
אאאא
،א  א     א     

 א  אא  א א 
،،אF2005אא،E

אאא
 Anderson et al.,1994)E، א

אאאאאא
אאאאא

 א        א  
(Bartosevicien et al.,2005). 

א،אאא
א10%،אאא

 7.5 %،אא א א 
אאא33.6א %100%א،א

א214611א،13442،
63910،17591،247488،א

א40.5 L،אאאאF2011EK 
-אא

אאא-א
אא

،אאא(Caswell et al . 

1998)،אאאא
אאאאאאאאא
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،אאאאאאא
אאאאאאא

Fא،אאא2007אEK
אאאאאא

א،אאאאא
،אאאאאאא،א
אא،אאאאאאא

אאWא، 
(Rees, 1992, Singh et al 1995, Oliver, 1997, Viaene, 1997, Verbeke and 
Viaene,1998, Kapsdorferová. and Nagyová, 2005, Hysen et al, 2008, 
Miftari, 2009, Krešić et al ,2010,  Tiryaki and Cuma, 2010, and Bilici et al, 
2012). 

א א א  אא אאא א 

א  א א    א  אא،א  
אא  אא   ،א  אא  א

אא،אאאא
،אאאאאא

،א،אאא
אאאאא،אאא

אאאאאאK 
אאאאאאאא

אאאאאא،א
אאאFKEא،א،אאא 

אאאא 
Wאאאא–،א

688360א،אאאאF2012،Eא
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אאאא384אF94،290،E
،אאFאא2012WE 

n = {( p×q×z2 )/e2} / {(N× e2 )+( z2 × p×q)/( (N× e2 )} 
Where: 
n = Sample Size. 
P = The proportion that the sample will occur = (0.5). 
q = The proportion that the sample will not occur = (1- p) = (0.5). 
z = The standardized score = (1.96). 
e = Error term = (0.05). 
N = Population = (688360). 

אWאא،אא
2012אאאאKא

אData)  Cross Section(،אאאא
אא،אאא95%אא

א )Student's T-test  (אאא
χ2אאאאא،א

Kאאאאאp<0.05،
אאאSPSSK 

אא 
א 

א)1 (אאאא
 א   K א א  א א  384א

FF24.5%E،F75.5%،EE53%א
א א)41 – 50(،אא  אא 

אא)82(%،אאא
א5 – 7אKא700 -501א 

59%Kאא 
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אF1E 
Fאאאא384E 

א 
אא 

  

א   94  
)24,5(  

290  
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40 J30 23  
)24.4(  
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)7.2(  

50–41 31  
)33(  

175  
)60.3(  

51 21  
)22.4(  

71  
)24.6(  

אא 
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)4(  

14  
)5(  

 20  
)21(  

29  
)10(  

70  
)74(  

247  
)85(  

אא 

2 25   
)27(  

20  
)7(  

2 J4א 17  
)18(  

87  
)30(  

5–7א 34  
)36(  

111  
)38(  

7א 18  
)19(  

72  
)25(  

אא
 

500א 4  
)4(  

61  
)21(  

501 -700 62  
)66(  

166  
)57(  

701–900 20  
)21(  

45  
)16(  

901 8  
)9(  

18  
)6(  

Wא،אאאא2012K 



אאאאאאאאאא 
  

 

  22

Fא2Eא)(2אא
،Fאאאא،אא

אאא،Eא
،אאאp ≤ 0.05 ،

אp ≤ 0.05 א
אאא،

p≤ 0.05אאאא،אא
אKאאא

אp≥ 0.05אא،
Kאא 

אF2E 
אאאאא 

א
אאא אא 

)94(  )290( )94( )290( 

א


א


א


א


א

אא

א12  18  33  21  50  34  193  68  

א4  14  89  4  40  44  114  147  

א20  26  115  28  58  26  157  104  

 
 )χ2 (

χ2 = 6.548,  
d.f. = 2 P ≤ 0.05 

χ2 = 64.705,  
d.f. = 2, P ≤ 0.05 

χ2 = 0.122,  
d.f. = 2, P ≥ 0.05 

χ2 = 4.657,  
d.f. = 2, P ≥ 0.05 

אאאאWא2012K 



אFאאאאאEאאא Jאא J1434F2013E 
  
 

23 

א)1(p ≤ 0.05 א
،אא48%אאאא

Kאא 

Test of independence: χ2 =4.783, d.f. = 1, p ≤ 0.05  

אאאאW2012אK 
א)1:(אא 

א)3( אא  אא
  א     ،א  אא  

   P<0.05F אא  א א ،א ،א
א،אEאא،אא،א

    K א    א  
א،אאאאאא

א א  א א       ،
Kא 
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0 0 )100(26 26 0 0 
)100(

26 
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،אאאאW2012א
 *p<0.05 

אאאאא 
אאאאאאא،א
אאא )Multiple Regression Model (א

אאFOrdinary least Squares Method-OLSEא
א،אא

،אאא،
F1997 Fox,אאאKEאW 
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1.2WאאאIndependent variablesאאאאW 
אאא 

1  Ag =א
2 Ch =אא
3 Ed = אא
4 In =אא
5 P  =א

2.2אאאDependent variablesאאאאW 
אאא 

1  Fא1LLE Q Milk (l L/month)  

2  Fא1LLE   Q Yoghurt (l Kg/month ) 
3  Fא1LLE Q Cheese (l Kg/month) 

אא،אאאאאW 

1K אאאאא 
Q Milk(1L/Month) = 21.506 + (8.452 Ch) +(0.157 In)………(1) 

      2.695***     8.072***      6.784*** 

 (R2 = 0.782, F = 136.797***)              

אאא)1(אאא
)Ch(،אא)In (א،אאא

)1(1%אא،א
אאאאא8.452L،

אאאא
אא1%אאא

אאא0.157KLR2  78%
78%אאאאאאאא

                                                 
)1 (***1%،**5%. 
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אאאאאאKאא
אאא-אL

אאאאא
،אאWאא  

RSS1 = 62.724 , RSS2= 58.805 
Fcal= RSS2 ÷ RSS1  = 0.937< Ftab 1% (1.53) 

 مما يشير إلى تجانس حد الخطأ
2. אאא 

        Q Cheese (kg/Month) = 2.701 + (0.020 Ag) + (0.591 Ch) + (0.431 In)  -
(0.616 P)………..2    

3.033***     2.829***     2.005        ** 5.120***     4.597** 
 (R2 = 0.50, F = 51.173***)              

2(א(א 1%
א)Ag(אא،)Ch(،אא )In(א)P(،

אאאאא0.020
L،אאאא

א0.591אאא،אא
אאאאא0.431KL

אאאאא
אאא0.616אLKא

א50%אאאאאאא
،אאאאא-א

אאLאא
Wאא،אאא 

RSS1 = 105.48 , RSS2= 89.43 
Fcal= RSS2 ÷ RSS1  = 1.18< Ftab 1% (1.53) 

א 
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 3.  אאא  
Q Yoghurt (kg/Month)= 2.068 + (0.318Ag) + (0.759Ch)+(0.415 In) -
(0.236P)…...3  

2.496**       1.981   **       6.023***        5.523***       3.362** 
 (R2 = 0.59, F = 60.52***)             

  3(א(      א  1%
א)Ag( א א ،)Ch( ،אא)In( א )P(،

אאאאא0.318 

L،אאאא
 א0.759א א א،א  א
 א א  א  אא0.415K L

   א  א     א אא
אאא0.236LKא 
א،אאאא

Wאא 
RSS1 =  64.34 ,   RSS2= 59.01 
Fcal= RSS2 ÷ RSS1  = 0.91< Ftab 1% (1.53) 

Kא  

אאא 
אא،א،אFW

Eא،אא،אאא،א،א،א
Pride and Ferrel, 2000)  ،Kotler and Armistrong, 1999 (

)Likert (א،א 
F5 =F،Eא4=F،E3،EאאZ 
F2=F،Eאא1=،Eאאאא

אאאK
א)4(Fאאאא،א،א
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א،Eא،א،אא،א،אא
אא،אW 

1.Wאאאא)4(،א،אW
אאאא،א،2.67א

א53.4 %،אא2.93
Wאא،א58.6 %،אא

אאאאא
א1.76 1.81אא،אא

אאאאאא3.60 

2.74א،אאא
אאאא

אKאP<0.05  . 

2.אWא)4(،אW
א،2.34אא46.8%

،א2.93א،א،א،אW
א،אא،א58.6%א،א

אאאא
אא2.05 2.21א،אא

אאאאאא
3.00 3.95א،אאא

אKא،
P<0.05K 

3.Wאא)4(،א،א،אW
אאא،אא
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א2.292.86אא،אא
אאאא

1.28א2.14אאא
1.30 %

،אאאאאאא
א2.43א3.87א

،אאאKא،א
P<0.05WאK 

(Hatirli, et al, 2004, Kapsdorferová. and Nagyová . 2005, and Miftari. 2009) 

4(א( 
אאאא 

P<0.05 אא
א95%

אא  א


א


א א 

0.000 3.60000 3.3481 3.8519 א

 




א
 

0.000 1.76667 1.6060 1.9273 א

0.000 2.06667 1.9303 2.2030 א

0.000 2.33333 2.1543 2.5124 א

0.000 3.26667 2.9006 3.6327 אא

0.000 2.03333 1.9652 2.1015 א

0.000 2.67143 2.5763 2.7666 א 

0.000 1.81481 1.4792 2.1505 א

א
0.000 2.74074 2.5890 2.8924 א

0.000 2.33333 2.2035 2.4632 א

0.000 2.93122 2.9053 2.9572 א 
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F4WE  

P<0.05 אא 
א95% 

אא  א


א


א א 

0.000 3.00000 2.6186 3.3814 א

 




א
 

0.000 2.44444 2.0190 2.8699 א
0.000 2.05556 1.6948 2.4163 א
0.000 2.34921 2.3055 2.3929 א 

0.000 3.95699 3.9150 3.9990 א

א

0.000 2.32258 2.0756 2.5696 א
0.000 2.21505 2.0699 2.3602 א
0.000 2.50538 2.3401 2.6706 א
0.000 3.23656 3.1486 3.3246 אא
0.000 2.49462 2.3350 2.6542 א
0.000 2.93548 2.8968 2.9742 א 

0.000 2.43478 2.1644 2.7052 א

 



א

 

0.000 2.40826 2.2221 2.6344 א
0.000 2.17391 2.0047 2.3431 א
0.000 2.31164 2.3718 2.6717 א
0.000 1.28261 1.1474 1.4178 אא
0.000 2.39174 2.2118 2.4517 א
0.000 2.29814 2.2239 2.3723 א 

0.000 3.87413 3.8191 3.9292 א

 

0.000 2.20280 2.0733 2.3323 א
0.000 2.44755 2.3194 2.5757 א
0.000 2.87413 2.8191 2.9292 א
0.000 2.14685 2.0450 2.2487 אא
0.000 3.12587 3.0708 3.1809 א
0.000 2.86613 2.8395 2.8928 א 

Wא،אאאא2012K         *p≤0.05  
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א)2(41%אא
א،אאאאאא

א33،%אאאאא
אא13א. % 

  
אאאאW2012،א 

2אאWאאא 

אאא 
אאאF3Eאא

אאאא71،72 %Kאא 

  
،אאאאW2012א. 

אF3EאאאW 
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אא 
אאאאאאא

Wא،אא 
1. ،אאא א א 

،אאאאא
Kא 

2. אא48 %Kאאאא 
3. אאאאאאאאא

Kאא 

  א  א   ،א   אאאא
   א א    ،א   

אאאאא
אאאאא،אא

א  א  א א      
2.56א3.70،א

אאאאאא
אאאאאא

         א   
א،א
   א        

        ،א  
אKאאא
אא

א  א א        
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אאאאאא
   א א א  אא    ،א

אא60%אאאא
 Kאא

 א א א  א א א-א  -
א،א אא   

אאאKאא 
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Factors Affecting Dairy Products Consumption in Jordan 

 "Case Study In Amman City" 

Mohammad Salem Altarawneh, Ebraheem Suliman Altahat 
Department of Agricultural Economics and Extension, Faculty of Agriculture,  

 Jerash University, Jerash, Jordan  

Abstract: 
The main aim of this study was to examine factors affecting dairy 

products consumption in Jordan-in Amman city. The study relied on cross 
section data, which was collected using questionnaire from, the sample size 
was 384 consumer from Amman city. Gender specific differences were 
tested. The results obtained have shown that females consumed more dairy 
products  than males., and the degree of preference analysis shows not 
significant differences between males and females in consumption, and 
results confirmed estimates that factors independent associated inextricably 
significant effect on milk consumption. The study suggests the need to 
intensify campaigns and advertisements for local dairy products and promote 
them - on the factory - especially as there is competition between factory in 
the area studied, as well as a focus on product quality and intensify control 
over the factories by regulators, and suggestion marketing and promotional a 
strategies of domestic dairy products for example modified elements of the 
marketing mix and reducing product price. and Improving distribution 
efficiency of dairy products. 

Key Words: Consumer, dairy products , quality of products. 
 
 
 

 
 


